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Case Study (Social Media Marketing Campaign)

Background: Social Media Marketing Campaign during Cricket World Cup.

Problem Description: Our client was looking for ideas & ways to interact with the social media

users  during the Cricket World Cup. The basic idea was brand engagement with users in the

world cup using the theme of Cricket game. 

IDEA:  After brainstorming over several concepts, we finalized on an idea which was shaped into a

game cum contest. The essence of the idea was where the users were asked to make predictions

during each match day in the World Cup. 

For each match, the users had to make predictions for ‘4’ questions, which included questions

like predicting the game’s winner, the Man of the Match etc.

The participants collected scores based on their predictions and the highest scorer, runners-up

won prizes like BlackBerry smart phones etc. 
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Case Study (Social Media Marketing Campaign)

IMPACT: 

1. Using the Facebook gaming application, the brand was successfully able to engage its users. 
In a period of 4 weeks, the game had over 12,000 unique users who participated in the 
contest and played the World Cup Jeeto Contest. 

2. The game also created a strong impact on the brand’s image promoting it as youth-centric 
organization thereby also increasing the loyalty. 

3. The number of Facebook community fans, per post views, engagement in terms of total 
number of likes and comments scaled up during the campaign period. 

4. The success story of the campaign was also covered in the news media. 
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Application Concept
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User starts 
playing the 
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User can view the ‘Leaderboard’  to 
see who is leading the game.

He can challenge his friends. 
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Notification  once a users start using the app 

Notification after user Predict’s the Score

Friend Invitation Screen

Once a user predicts the score the 
same is reflected  on his profile

Virality Integration Points
The various components of the application include user-interaction in such a way that

promotes virality. (e.g.  The application includes friend invitation option, options to publish on

wall etc.) 



During the contest period, the campaign was

actively promoted in the Facebook community

and on the brand’s twitter channel. The campaign was highly successful generating

huge responses from the fans in the community. 



Media Coverage
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