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Background: Social Media Marketing Campaign during Cricket World Cup.

Problem Description: Our client was looking for ideas & ways to interact with the social media
users during the Cricket World Cup. The basic idea was brand engagement with users in the
world cup using the theme of Cricket game.

IDEA: After brainstorming over several concepts, we finalized on an idea which was shaped into a
game cum contest. The essence of the idea was where the users were asked to make predictions

during each match day in the World Cup.

For each match, the users had to make predictions for ‘4’ questions, which included questions
like predicting the game’s winner, the Man of the Match etc.

The participants collected scores based on their predictions and the highest scorer, runners-up
won prizes like BlackBerry smart phones etc.

@ contact@iffort.com eiffort @www.iffort.com @0.9891700977



IMPACT:

1. Using the Facebook gaming application, the brand was successfully able to engage its users.
In a period of 4 weeks, the game had over 12,000 unique users who participated in the
contest and played the World Cup Jeeto Contest.

2. The game also created a strong impact on the brand’s image promoting it as youth-centric
organization thereby also increasing the loyalty.

3. The number of Facebook community fans, per post views, engagement in terms of total
number of likes and comments scaled up during the campaign period.

4. The success story of the campaign was also covered in the news media.
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World C\lp..'g.

EETO User can view the ‘Leaderboard’ to

CONTEST!

- see who is leading the game.

Welcome Shreya You Scored: m Current Score: m

TODAY’S MATCH

IND vs AUS He can challenge his friends.

Leader Board

Pankaj Mittal 422
Archana Negi 234
Nitesh Kumar 125
Shaleen Paul 78

Challenge Play Again m




The various components of the application include user-interaction in such a way that
promotes virality. (e.g. The application includes friend invitation option, options to publish on

wall etc.)
>y Shrey Mishra Select Friends for DnY World Cup Jeeto Contest Requests
" Ijustpredicted the result for today's match!

Preview of request:
- DnY World Cup Jeeto Contest - Predict answers to simple questions on every match day in
"?-"" Cricket World Cup 2011 and win yourself Blackberry phones, Ed Hardy watch, and many other

1 J tand prizes.
World Cup o ek nes Ed aa
JEETO dis S )

February 26 at 8:25am via DnY World Cup Jeeto Contest - Like - Comment (] Abhijeet Bartakke (] Abhishek Gupta (] z Abhishek Kumar =

Notification after user Predict’s the Score 0 jgh 2orisnek K s 1 [ Achn sarerice £ gl revatomgoner |7
Once a user predicts the score the 1l Afroz Shaikh Dn.ﬂ\&alshaikh DHAishwaryaGoyal
same is reflected on his profile o [ o I e o g st

= Akshat Mathur ] ‘ Alex Bellinger = n Alok Agrawal
= ! Alok Jain (& E Amaresh Sawant = . Amit Bhawani

=  Shrey Mishra
Amit Gaur Amit Guruprasad 4 Amit Hatekar
~ d R Shrey Mishra has started using DnY World Cup Jeeto (& m 0 m a (& E
y Contest.
A apps. facebook.com = . Amit Saini | n Amitesh Gaurav (] m Amudala Srisarvani
ETO

[l ' g ' s Hinln ¥alaw =1 - B Srntt [l ﬂ ananda Gunta i
LS e : = on : A R Send Requests
5 at 2:05pm via DnY World Cup Jeeto Contest - Like - Comment

Notification once a users start using the app Friend Invitation Screen
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World Cup
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# DnY World Cup Jeeto Contest Update: Yippie ! The names of Second Week's Winners are
out.Congratulations to winners, you get free Deals and You shopping credit.

1) Mridul Khurana

2) Anup Agarwalla

3) Prathamesh Ramane
4) Rajat Kundoo

5) Mridul

For the rest, Week 3 has just begun so start playing the game right now as there are lot of goodies
are up for grabs :) Game Link: http://on.fb.me/DnY_WorldCupJeeto

Added March 14 - Like * Comment
Y 147 people like this.

Bl Kundan Kumar @deals and you:i was predicting in the world cup
[TRUSY contest on nederland vs bangladesh match but it ditnot took my
o prediction....it was showing the time for predicting the match is
over...i was predicting at 2:05 pm today...plzz reply me in this
regard...i m loosing points...
March 14 at 2:13pm - Like

During the contest period, the campaign was
actively promoted in the Facebook community
and on the brand’s twitter channel.

Mikchil Otwani 24 points so far...........
bye bye to expensive prizes.. kyadn v ... you dont like me kya .. i
buy each n every online deal

March 7 at 12:47pm - Like - & 1 person

Deals and You 24 points Mikhil? Weekly or Overall?
March 7 at 12:48pm - Like

Mikchil Otwani over all ... mujhe insaaf chahiye :)
March 7 at 12:48pm - Like

Deals and You @Nikhil lol. the only way is to play regularly and
predict accurately 1) Remember Week 2 has just started and today
we've got a coming up.

March 7 at 12:50pm - Like

Vidhi Chowdhary :)
March 7 at 1:08pm - Like

Prakash Veer @Deals and You please check the mail i send
March 7 at 1:12pm - Like

Hihal Arshagque :)
March 7 at 1:47pm - Like

Sunny Kalra are the shopping credit credited to the winner's
account???

March 7 at 2: 15pm - Like

Deals and You @5Smilescheers - Sure, will do the needful ;)
March 7 at 3:249pm - Like * &3 1 person

Deals and You @Sunny - Already done, enjoy :)
March 7 at 4:54pm - Like

L
! |

The campaign was highly successful generating
huge responses from the fans in the community.



Media Coverage

Daksh Sharma, director at Iffort Consulting, has been working with brands like www. dealsandyou.com — a daily deal site —
where tomers prefer to connect via social media channe e the brand has ove ) followers on Facebook,
we are also able to collate a lot of feedback through wall p by asking questions and constantly adapting to what
customers are looking for and when we do — our customers show their appreciation in a public forum — which is great for
the brand.”

Lecently, the site ran a promaotion an the Cricket World Cup using the social media platform to engage customers —the
game had over 13,000 unigue players where the winners won prizes and the brand gained a lot of user mileage online.
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